
Mea

Because postpartum care shouldn’t stop at birth



1 in 7 women
experience postpartum depression



Yet most women
receive little to NO help 



The Postpartum Care Gap

No Consistent Follow-Up Care Mothers often see a doctor only once, 
at 6 weeks postpartum

Delayed Mental Health Support
Less than half of postpartum 
mental-health cases receive timely 
follow-up care

Lack of Preparation Education focuses on the baby, not 
the mother’s recovery or emotions



A Digital Platform 
Bridging Postpartum Gaps
Community • Tracking • Education



What Are We Building?

Daily Emotion 
Tracking & Journaling 

Virtual Sessions with 
Clinicians

Peer Community & 
Resources Hub 



Meet the Team Building Mea

Khali Abdi
Product & Experience Lead

Aknan Ali
Research Lead

Kelly Hu
Design & Marketing Lead

Dania Masoud
Technical Lead

Chemical Engineer with experience in 
product strategy, UX, and health tech 
startups.

Chemical Engineer with experience 
across academia and industry, 
leading R&D and clinical partnership 
initiatives.

Biomedical Science professional 
experienced in design and advocacy, 
leading marketing, partnerships, and 
engagement efforts.

Software and robotics developer with 
experience at Amazon Robotics, 
Ciena, and Dell, building secure and 
scalable platforms.



Present

→ Early validation 
through 20+ 
stakeholder interviews

Pilot

→ WhatsApp-based 
community to validate 
engagement

→ Weekly expert-led 
sessions with clinical 
partners  

Beta Platform

→ Early testers get 
exclusive access to 
Mea’s emotion tracking 
and journaling features

Launch

→ Collect qualitative 
& quantitative data to 
inform platform 
design

Community First Launch Strategy



Market Opportunity

Total Addressable Market 
(TAM)

Global maternal mental health 
market = 6.2 billion in 2022

3

Serviceable Available 
Market (SAM)

Digital Maternal Health Market 
= 2.59 billion in 2023

📈Projected rise to 9.53 billion 
by 2030

2

Serviceable Obtainable 
Market (SOM)

Scalable distribution to employers, 
payers and clinicians

‼Fewer mothers in workplace costs $650 
billion annually (US) 

1

📈Projected rise to 45.7 billion by 2030



Phase 1
Short Term

Freemium + 
Mission-Aligned Grants

→  To reduce barriers and 
fund early engagement

Phase 2
Mid Term

Clinician + Partnership 
Model

→  Generate recurring 
revenue from aligned 
partners

Phase 3
Long Term

Employer + Insurer 
Coverage

→  Scale access through 
covered postpartum care

THE GOAL → Mea LOW-COST or FREE for every mother

Monetization Roadmap



Perfect 
Timing for 
Postpartum 
Innovation

Digital Health 
Adoption

High-potential 
Market

Explosion of virtual 
care models enables 
scalable solutions

Postpartum care is a 
blue ocean market

Consumer 
Behavior Shift
Millennial and Gen Z 
parents demand 
holistic, tech-enabled 
solutions

Employer & 
Insurance 
Engagement
Insurers are investing in 
maternal health 
benefits
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